
Social Media and Communications



Today’s Workshop Goals:

• Learn from community experts and leaders

• Connect with each other on issues that matter to us

• Come away with viable action steps
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Communications & 
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Facebook
• 1.65 billion active users worldwide

 Facebook is too big to ignore!

• Age 25-34 is the most common age demographic

 Facebook is the platform to engage this group

• Facebook users are 76% female, 66% male

 Can effectively reach both genders

• Highest traffic occurs mid-week between 1 and 3pm

• Average time spent on Facebook is 20 minutes 



Facebook
• Fan pages

• Group pages

• Events

• Contests



Fan Pages: Hillview Neighborhood



Group Pages: 



Events: DoDivision Street Fest



Contests



Twitter 
• Average monthly users are 255 million 

 25% increase from last year

• 43.4 million users tweet more than once per day

• Tweets with 1-2 #hashtags see 21% more engagement than those without 
#hashtags

• Grandparents are the fastest growing demographic on Twitter

 This is a platform to reach some of your older target audiences



Twitter 
• Engage with elected officials 

• Connect with media across Louisville 

• Engage with advocates 



Engage with Elected Officials



Connect with Media 



Engage with Advocates



Email/E-Newsletters
• Free services

 MailChimp

• Best practices



Other Tools
• YouTube

• Instagram

• Survey Monkey

• Next Door

• Live Streaming





































Questions / Discussion
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